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Digital-Only Bank Account Holders and Penetration

21.4

. Digital-only bank account holders (Millions)

% of population

% of digital banking users UK

2021 2022 2023 2024 2025

Source: eMarketer


https://www.insiderintelligence.com/chart/252177/uk-digital-only-bank-account-holders-penetration-2021-2025-millions-of-population-of-digital-banking-users
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With great changes, comes great responsibility
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Hyper
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Centralized

Intimate But
Confidential

Delayed
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Congratulations, Ed!

Hey Ed, are you looking for

support on tuition fees or 0% commission on V\lle rebh%re tto he(ljp you We're here to help you
for maintenance costs. : travel money! ; ?O?r;/’OULII’ bgi]ge azg save : buy your first home.
Loyal We can help! : : i Here are some

Customer

Here's how you can Yes, please! : mortgage options and
manage your money : other useful

whilst you're away. : . -
Not now Talk to us information.

Show me Show me

- ------- | SRREREEEPE Revenue | Savaa0000) Deposits _sooacsas) Trust | acacad; Confidence



moengage

Customer expectations and reality do not match

(FORRESTER‘

Only

48%

of customers says
the had a positive
customer
experience.

Only

55%

of customers say

their bank acts in
their best

interests.

Only

50%

of customers
think their
primary bank
cares about
them financially.

Source: Forrester - The UK Financial Services Customer Trust Index, 2023: Banks
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Many businesses

are Still stuck
In the

traditional
world.
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Design and execute strategies in customer engagement

( Customer Obsession °>
( Insights-Driven °>

< Innovation °>

REVENUE

@ CONFIDENCE
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™ trust

SINGAPORE

Strengthen customer loyalty through

standard

In partnership with $ chartered
[ 2



CAcquisition/Referrals> C Activations ) C Partnership ) C

Referral incentives to
grow customer base

Wednesday, 4 October

DOUBLE the rewards continues & & now
Yes, that's right! J§ S$20 for EVERY friend you
refer, for the month of October! T&Cs apply. Tap for
details.

Encourage customers to
start using their card

all T 4

Wednesday, 4 October

Forgot something? » » — now
It's time to activate your Trust physical card. We
can't wait for you to start enjoying its benefits!
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Cross-sell )

Offer customer

incentives for partner

products/services

’
415

Wednesday, 4 October

41 cravings sorted at Domino’s! now
Here's a reward on us. Enjoy S$8.90 Regular Pizza
(UP $$25.90) with no min spend when you pay with
Trust card! Go to “Saved Coupons” in Trust App to
redeem.

Cross-sell products and
services to drive higher

CLTV

o
413

Wednesday, 4 October

Up to $3,125 p.a. returns & now
You're eligible for bonus interest with 5 card
spends. Don't miss out! Open a savings account
now to earn up to 2.5% p.a. interest. Insured up to
S$75K by SDIC.
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The Results (' trust

>$1.2 bn
$ 4 1, 0.0.0.0.¢
Total customer card . Apple App Store rating
29K ratings

spend since launch in
July 2022

>$890 mn

Total customer
deposits since launch
in July 2022
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No. 1 Global Bank

Improve personalization and
real-time messaging at
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QB

| Unify digital customer
. experience
Leveraging
Fast delivery and critical

technology to
enable
Integrations with
existing tech stack
Increased customer loyalty
and business revenue
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The Results (AB

>2
Seconds

$150k

Savings of
$150,000 per month
on CPaaS

1.2
Million

Critical alerts are
sent in
<2 seconds

Messages sent
every single day
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citi

UK & ASIA

Improve customer relationships through
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Marketing and Service
communications

End to end
tracking of
message delivery
and reporting

Safe & Secure

Personalized

Real-Time
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Personally Identifiable Information (PII) Management

oD @D ) )
) a ala D, a atdla¥a B, \/ a¥a

SIS dlata Garie T MoEngage can encrypt user and Arl]l the PII (rjnarked ?tgntzjutes |aredm()j‘[
Frankfurt, Germany. event attributes marked as PII. Shown and can not be downioade
from the MoEngage dashboard.
\_ J \ Y, \ Y,

User Profile ®

First Name: Email (Standard): MoEngage ID: 6242ee431c0fba5121166038

HF

——
Hgvx_ e C

Last Name: Mobile Number (Standard): ID:
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MoEngage offers highly scalable
data ingestion and customer profile

management, with Al-driven \
visualization and performance

reporting aligned with customer
satisfaction metrics.

With

od Exelusively For Vassil Miadjov

orrester Report

WAVE REPORT

The Forrester Wave™:
Real-Time Interaction
Management, Q1 2024

Copy Prapar:

éatriution and repaod uetion aro probitsa

a

iz Rusty Warner d How They
2

VP, Principal Analyst
" Forrester

oviders That Matter Most And How
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We work with well-known financial services providers

e I
citibank @ zuricH S s, ally
+ + +
[H)HANTEC &) COSMOTE | Insurance U bo N k B CIMB
+ + +
% HanaBank  ZIONS BANK. HelloGold  NE BN

.

Life's golden

/
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(® LIVE WEBINAR )

5 Signs Your Martech
Stack Is Not Future-Ready Meri Williams

P\EO monzo

=0
'qli E/IE] |-1|-
e

Is your Martech stack agile enough for modern
use cases? Or does it need an upgrade?

14th June 2024 | 3:00 pm BST

[ Register Now } wi‘n SL

moengage®
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